
01
Build your identity
Remember, your brand exists in the 
minds of your audience. With 77% 
of B2B marketing leaders citing 
branding as critical to growth1, 
defining and building a bold and 
brilliant brand identity is critical.

03
Share your 
knowledge
Nearly 90% of C-level decision-
makers say thought leadership 
influences their opinions of a 
company3. Your experts are your 
advocates and ambassadors, playing 
a powerful role in showcasing your 
company’s value.

05
Shape your story
B2B storytelling helps bring your 
brand to life. It roots your enterprise 
in reality, humanises your business, 
and builds trust, authenticity and 
credibility. Ultimately, it taps into the 
emotions and psychology involved 
in B2B marketing.

02
Find your purpose
When it’s authentic and meaningful, 
purpose acts as a beacon for your 
brand. It’s what motivates your 
enterprise above and beyond making 
a profit, with high-growth companies 
most committed to investing in brand 
purpose as a top priority2.

04
Nurture your 
community
Champion and foster a community 
that your customers can be part 
of. Facilitate conversations and 
connections, provide a sense 
of belonging and offer access 
to exclusive content, making 
your audience feel happier and 
more valued.
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1  Adience, ‘How to build a strong B2B brand using marketing research’

2   Forrester, ‘High-growth B2B businesses invest in brand when facing economic uncertainty’

3  Forbes, ‘Content marketing vs. thought leadership: seven things you need to know’

Need expert support?
Our B2B marketing specialists can help you shape and execute a strategy 
that will set your business apart from the competition. Call for a chat today.
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